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Ericsson by the numbers

Note 1. Data as 31 December 2024

We enable communications service providers and enterprises to capture the full value of connectivity

employees worldwide

94,000
R&D budget 

(SEK b)

53.5
sales (SEK b)

248 175
countriesgranted patents

> 60,000



119 Years of Trust—Ericsson Powers Indonesia’s Digital 
Transformation

Ericsson is actively enhancing Indonesia's digital 
landscape through strategic partnerships and 
collaborations, highlighting its commitment to the 
country's technological advancement and digital 
transformation



Main challenges
• Local content requirement for Radio product 

• lack of supply chain

• Local production quality

• Commercial challenges

• Volume absorption

• Assessment process 

• Type Approval Certification (TAC) & product testing
• Limited recognition of EU standard & EU test lab

• Cost and time to perform local test

• Labelling requirement

• Regulation changes implemented with no grace period i.e: Persetujuan Teknis 
(Technical Approval) regulation issued by Ministry of Industry 



Main expectations
• Regulatory simplification

• Post-border monitoring systems (e.g., INSW and SIANTI) must be integrated with high-accuracy data, to 
avoid additional work required.

• Simplification on licenses procedures i.e. certification 
• Recognition of EU or global standard i.e. foreign test lab result
• Simplified or limited or no labelling requirement
• The Local Content assessment process should be reviewed

• Addressing local content requirement and recognizing wider aspect of company investment such as: 
• Education Program
• Innovation Lab
• Building digital ecosystem or
• Equal treatment

• Digital trade rules and improved legal certainty for software, services, and digital products: 
• support for electronic transactions, digital authentication, and protection for digital products (like software 

and firmware)

• Stronger IP rights enforcement, safeguarding technology innovation.

• Alignment with Indonesia’s digital and green transition goals



www.ericsson.com
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